


“Fully committed
along the road ahead.”



Our customers sense that they are at the
heart of our purpose in life: “Helsana.
Committed to life.”. This is also reflected in
the fact that we are now able to reward
more than 80,000 insured persons for their
healthy lifestyle, social commitment and
loyalty to Helsana with our Helsana+ bonus
programme. With our nationwide trail
network, we offer the perfect opportunity
to enjoy exercise in the great outdoors.

And as a proud sponsor of Special Olympics,
we support people with mental impair-
ments. Check the next few pages to see
where else we have put our innovative
capacity to use during 2018.
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Helsana+ app

30,360

active point
collectors

We reward our customers for a health-
conscious lifestyle, social commitment and
their loyalty. We therefore launched

the Helsana+ bonus programme in Septem-
ber 2017. More than 80,000 customers

have already registered, with 8,000 actively
using it on a daily basis. Helsana+

allows users to collect Plus points effort-
lessly, enabling them to benefit from

cash payments and numerous partner offers.

‘ helsana.ch/plus



Helsana+ app

Helsana+ has successfully been

on the market for more than a year.
We spoke to Belinda Furrer, the
Helsana+ project manager, about the
bonus programme.

There is no shortage of bonus
programmes. What makes Helsana+
stand out?

We offer many possibilities for collecting Plus
points. Our offer is the broadest on the
market. Whether you do sports or not, Helsana+



offers a number of opportunities for earning points:
for example by joining a club, having medical
checkups performed or remaining loyal to us.

What can you tell us
about Helsana+ users?

All age groups are represented. While the young-
est useris just 12, the oldest is 97. The users

are generally very active and 3.6 million activities
have been verified to date.

How will Helsana+ develop
further in future?

We want to expand the offering of Helsana+ and
in future provide coaching functions. These

are designed to inspire users and motivate them
to lead a healthier lifestyle.

How do you collect Plus points?

| jog regularly and do Pilates. | also take
part in the challenges and answer the Helsana+
quiz questions.



Key figures

9/.3%

combined
ratio

The combined ratio is the key metric used in the insurance
industry. This figure was at 97.3 per cent for 2018,
meaning it was once again clearly in positive territory
following the balanced result of the prior year.
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billion CHF billion CHF
benefits premium income

Benefit costs fell for

the first time in 2018. This

was a consequence of

the fact that there was vir-

tually no increase in

acute inpatient costs, the

Federal Council’s sec-

ond Tarmed intervention

and the stepping up of

our efforts to manage bene-

fit costs with new Premium income increased
procedures for cost-effec-  relative to 2017 and
tiveness checks. totalled CHF 6.5 billion.



Helsana trails get
Switzerland moving.







Helsana trails

2,313

kil ometres

We opened the first Helsana trail 15 years
ago in Bern. Since then, more than

360 trails have been added at over 120
locations. The signposted circuits are
available to everyone around the clock.
Featuring mountain lakes, forests

and rivers nestled in picturesque land-
scapes, the trails offer an inviting
setting for taking a jog, walk or stroll.

helsana.ch/en/trails
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Drug Report

4.3

sources of supply
for medication

Capsules, tablets and drops — keeping
track of them all can be tough. Many Swiss
obtain their medication from various
sources. What has been missing until now
is a systematic record of the medication
taken. That is another reason why we repeat-
edly see interactions and overdoses.

Our Drug Report reveals interesting facts
and provides transparency.

helsana.ch/drug-report



Key figures

o4 2.3

million CHF billion CHF
earnings equity capital
Helsana can look back on The equity base is sound.
a strong 2018 financial year. The company’s mar-
An outstanding underwrit- ket position is strong and

ing result was accompanied Helsanais well prepared
by an investment loss. for the future.



3.9

billion CHF
provisions

Large provisions to cover future entitlements
to benefits reflect the financial strength and stability
of an insurer. This, in turn, benefits our customers.









National Summer Games

7 X

silver

As an official partner of Special Olympics,
we sent ten volunteers from Helsana to

the National Summer Games in Geneva. They
supported the organisers and cheered on

the athletes, including our ambassador Jonas.
The judoka won two silver medals. We

would like to congratulate him on his achieve-
ment and Special Olympics on reaching

its 50th anniversary!

You can find out more about our other
commitments here: helsana.ch/sponsorship

@ helsana.ch/en/jonas









Data science — on the trail of fraudsters

00

olved cases
in 2018

Cases of insurance fraud read like a good
crime thriller: service providers issue
fraudulent invoices, patients exaggerate
illnesses, customers manipulate docu-
ments. However, fraud always leaves clues.
Data science is helping us uncover

these cases of fraud, stop the payments
and demand the money back. Last

year, this allowed us to save CHF 3 million
for our customers.



Data science — on the trail of fraudsters

lvan Tomka and his team expose
insurance fraudsters with data
science. We asked how this works.

Data science is difficult to grasp
as a term. What is the story behind it?

Data science is about extracting meaningful
insights from large volumes of data with a pinch
of creativity. We use the information gained to
uncover insurance fraud.

How do you identify fraudulent
invoices?

Fraudulent invoices stick out because they
contain unexpected elements in a certain con-
text. We therefore look for striking patterns
across all of our invoices — of which we receive
more than 16 million each year. The check is
performed on a fully automated basis.



What do you do in cases where you
discover a fraudulent invoice?

We get in touch with the invoicing party. If our
suspicions are confirmed, we demand the
money back and incorporate these findings within
the automated control mechanisms. In serious
cases, we file a complaint.

What does a fraud investigator need
to be especially good at?

A fraud investigator needs to be creative, be able
to adopt the perspective of an insurance fraud-
ster and have a flair for numbers. And they need
to be tough, as no fraudster is going to greet
them with a bouquet of flowers.



More at
helsana.ch/en/2018
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